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Dear Readers, 

in a few weeks, the first official 

meeting will be held under the 

auspices of the OVAB Europe in 

Munich. From the 20th to the 

22nd of October DooH will 

dominate the Bavarian capital 

city.  

Three days in which representa-

tives from different sectors will 

shape the future of the digital out of home media 

through workshops and lectures. In addition to the 

association meetings and the conference program 

ǘƘŜǊŜ ǿƛƭƭ ōŜ ŀ ǿƻǊƪǎƘƻǇ ƻƴ ǘƘŜ ά!ǳŘƛŜƴŎŜ aŜǘǊƛŎǎ 

DǳƛŘŜƭƛƴŜǎέ ƎƛǾŜƴ ōȅ h±!. ¦{Φ  

The feedback on this workshop is enormous, so we 

can assume that the issues of media effectivness 

and media currency will be discussed in a construc-

tive way. For OVAB Europe this will be the starting 

point for a process that will make DooH compara-

ble with other media.  

This process will take some time; however, this is 

the prerequisite for the acceptance of the medium 

among media planners. To this end, we will work 

hard and unceasingly to improve the situation for 

the entire DooH industry.  

Dirk Hülsermann 

Audience Metrics Workshop 

The workshop will take place on the 22nd of Octo-

ber from 9:00 am to 14:00 pm. Until now we re-

ceived registrations from network owner and me-

dia agencies who want to participate in the discus-

sion.  

There will be two main modules. During the first 

module the results of the first Nielsen study as-

signed by OVAB Europe will be presented. The 

study is conducted within the network of Neo Ad-

vertising and will reveal the effectiveness of DooH 

towards customers.  

After this introduction the Audience Metrics 

Guidelines created by Sequent Partners in behalf 

of OVAB US will be presented to the workshop at-

tendees. With the results of the Nielsen study in 

their minds all attendees will be asked to partici-

pate in the discussions of the proposed metrics.  

The results will be the basis for OVAB Europe to 

develop a concept to adopt the guidelines to the 

European market. It is of utmost importance to 

gain feedback from the industry to develop a road-

map including a realistic time frame for the final-

ization and to identify the most current issues 

within the industry.  

The idea of the Audience Metrics Guidelines OVAB 

the U.S. includes the following priorities: 

Identify performance of traditional media 

Clarification of concepts and definitions of 
the Audience Metrics Guidelines 

Performance data of the site 

OTS (Opportunity To See) 

Dwell Time 

Temporal correlation of performance data 
with advertising 

Range 

Frequency 

The workshop is scheduled for duration of about 4 

hours and a maximum number of 30 persons. For 

Dirk Hülsermann,  

President  OVAB Europe 


