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Dear Readers, ond DBCI which is on its way to become the mostO\/AB Europe Digital Signage Con-
respected index in our industry. We received tre-

the last month have been very e qq,5 feedback the first index and we are veryference in Munich

busy for all OVAB Europe boardhappy that all influential companies in our industry
members. A lot of efforts have - idinate in the survey. OVAB

been made to pave the way for . _
our young association. For the In September we kickedff the membership ex-

first time we will hold OVAB pansion towards one of the most important mar- :
kets in Europe, the UK. We had a meeting with a®™ %
most ten of the most influential companies in the 37 Munich Digital Signage Conference 20

215t October 2009 ICM Munich / Germany
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Europe DOOH conference in

Dirk Hillsermann, Munich on the Zit of October. i _
President OVAB Europe This event is the starting point YUK and we are going to announce the first UK

o YR With only a couple of days left we are looking for-
members within short. Even our association is still

for series of events OVAB ward to the first OVAB Europe conference. Will it
Europe will organize or participate in. And | am ~ YOUNg; we receive very good feedback and com- o o\,ccessful? We think so: because the last
sure that this will be a milestone in the European Ments from all over Europe. month we have worked hard to setup an agenda
DOOH conference scene. We have acquired top Last but not least we started exploratory discus- Wwhich guarantees a lot of useful information to all
speakers from different vertical markets who will - sion with representatives of other European asso-attendees.Discounted tickets for OVAB Europe
present insights in their communication strategies ciation in order to gain momentum for our Indus- members are available Contact
and their use of Digital Signage and Digital-Gfat  try. We are looking forward to post an update in  Christine.Koller@ovab.eu
Home. Until now we received a great feedback  the next weeks on that subject.
from the industry in whole Europe. So | would like _. .

Dirk Hulsermann,

10 ativise all of vou To hart in the conforence. as i | . Dirk Hllsermann, President OVAB Europe
y P President OVAB Europe

will be a great opportunity to learn about cus- . Stefan Kuhlow, Managing Director Infoscreen

tomer needs and to build a pan European network. I . .
. . . . Klaus Striebich, CEO Retail Leasing ECE Pro-
Besides the great agenda we will also {otkthe ,
ject Management

standardization process for the Audience Metrics,
which will be a remarkable step for our industry. . Dr. Ferdinand Hager, Managing Director fer-
atel media technologies AG

The agenda includes the following speaker:

This October OVAB Europe will also launch the sec-
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«  Gerda SteirElton, Communication Manager | 6 2 dzi LI AAGA2yAy3d AYRSREBKBEY UINBBISYRATINBQa KST
Lufthansa Cargo about combining and staging a whole new shop- says Gerda Steialton, Communication Manager
. Christian Vogel, Head Digital Outdoor der ping experience. at Lufthansa Cargo. Measuring the acceptance of
Wall AG GOFFAOASY G AVGSNYEE Oz Ppeiymaton megia diogal S@Raﬁexthesc‘?\”%%d !

the value ofinformation to the employee as we

as how far team building measurements can be
§ Internal communicationina  gchieved.

global enterprise environ- ) L a L .
ment across language barriers tNBOARAY I Jdzsau AyF2NXI

¥s7 hdgShdlicnds) For a couPt tdzs OKEAye
ple of years Lufthansa Cargo s Information about and around
has successfully deployed a ' vacations have to be accurate,

. Thilo Ried, Managing Board Cinemaxx {A3yt3se

. Etienne Reignoux, Chief Development Office T
Neo Media Group '

Gl NASGE A& GKS 1Seé& 72§
Only a few persons in Europe are
as familiar with the retail busi-

ySaa Ay aKz2LLAY ) disday lpaged epployee com- fast and easy accessible on multi
Yl dza {GNRASOAOK®R N Biente QTRUNICAtIOIESESEA. (The world platforms: mobile, internet or
Shopping Center management Cargo AG. third Iargest cargo airline com- TV before the vacation, Hotel TV

and ski lifts at the locationAll
media outlets are in best case
fed by the same CMS. The Aus-

company counts more than municates via digital signage
11.000 retail tenants in their 150 to their huge blue color workforce on the ramp

centers across the continent. The and in the cargo centers. The challenge lies into

i . . Dr. Ferdinand Hager, . . .
Klaus Striebich, CEO  atmosphere of a shopping mall is reaching out to the workers who have no access t0y,naging pirector feratel trian guest information experts

Leasing ECE Projektmana-

mainly regarded as the key buy- a PC based workplace. media technologies AG . from feratel excel in providing

ing incentive and transforms into |, 4qdition screens installed in the cargo center , information from the top of the
success and acceptance of a center. Clients expegttorm employees about current business relevant™untain to the hotel and back. Like broadcasting
a pleasant ambient and demand high class archi- news, key performance indices (KPI) and vital pro- ¥ I|\./e. feed from the summits Qf the alps, deliver-
tecture. Center Management and retail businessesyction data. Also emergency, safety, traffic and "9 digital out.o.f home advgrt,smg to outd.oor
offer shopping variety, food and beverages and weather information are displayed, screens to ski lifts and providing reservation sys-

SYGSNIFAYyYSyG F2NJ I YFEAYdzY RgStt GAYSO Ldgéteg@t@tqurismsur)p,liers ,
G{SGUGAY3T GKS [dFUKFIyal vadadlftetlradgazy LI NI FNRY

gement GmbH & Co.KG .
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Dr. Ferdinand Hager (CTO feratel media technolofuture European standards of DooH. OVAB what kind of technology is used in an average retail
gies AG) presents a glimpse behind the scenes of9 dzN2 LJISQ& | AYY [/ 2YY2y | grici@ Sy SNIr ftf & | OOSLII SR
feratel and shows how digital signage on outdoor standards for quality metrics of DooH network lo- Thomas Hahntt is important to know that most of
screens supplements communications. cations, basis of calculation and reach standards tme retailers are using P@$stems from multiple

G5AIAGEE 2dzi 2F 12vSs AXe89990P3 ki3k F2NI yI G A enghufacturers simultaneously. Wincor Nixdorf and
ON}Y YR YSRAI &LISYyRAYy3IAa Talking to: Thomas Hahn, IBM IBM are by far the market leader in Germany. But
retailers also use a variety of products from differ-
ent suppliers. The products range standard PCs,
which are turned into cash register through Self
Checkout Systems. Whereas-P&3ed cash regis-
ters represent around twelve percent of the mar-
ket share. In addition a lot of PESystems are
pretty old. In average they are 6.4 years old.
Around 20 percent of all retailer use PGgstems

Up to now it is still an
empty basket for the DooH
industry. The reason why:
missing confidence of the
advertisers, missing met-
rics and no generally ac-
Christian Vogel, Head Digital Out- Cepted Standard Of media

"Maintenance becomes more
demanding"

The maintenance of IT and-IT
related systems in the retail

sector is crucial, especially at
the point of sale (POS). Itis a

door of Wall AG . currencies. It is time to get ° ;
the obstacl t of th J Thomas Hahn, , worst c_:ase scenario when PO%/vhich are ten years and older. However, we con-
© obstacies out otihe ovision Manager Pos Man- and Kiosksystems, Instore sider not only POSystems. The retail environment
Way. tenance Services IBM .. . . y y '
TV and Digital Signage fail. In

A . A CA pen . o today consists of a Kiosk and Selfeckout Sys
G¢KS FdzidzNBE 2F 5221 RS LIS ytengew ZRomas flahy; RivisiaR Magager
The leading out of home advertisers are meetin Point of Sale Maintenance Services at IBM, ex- . , . .

g g plains the challenges of IT maintenance from the How can | identify a good service provider to the

Fd h+! . YMeN@hDI§i@lSBigrege Con- issue of maintenance?
ference on October Zito start paving the way for
common standards.

perspective of IBM.

. Thomas HahnHe must be able to handle different

work operator Neo Media Group will discuss the are crucial for the business. Can you explain us . .ot4il branch to ensure the maintenance
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ity. Regarding Digital Signage the service providergiven service level agreement. Among other ser- Thank you for the interview.
not only needs to know how to install those sys vices we run repair and redlut center in Boe-

tems. He also needs strong conceptual skills. In blingen, Dresden, Remscheid and Heppenheim.

the operational phase he has to guarantee a fast Furthermore we have technical competence and

the operational phase he has to guarantee a fast support Center and dedicated service desks in

trouble shooting and recovery of the system. Mainz, Erfurt and Leipzig. Overall the IBM MTS em-

As the devices become increasingly more comple?loys 2.400 specialists all over Europe. This makes

and diverse, maintenance is becoming increasinglk)S the number one this market segment.
challenging. With the increasing use of mobile de- _ .
vices and the use of RFID technologies and other Is there a recipe for success"

innovations the maintenance is rapidly changing. A ] _ _ )
good service provider can meet the challenges Thomas HahnYes, there is one with many ingredi-

especially in the context of sharply rising cost pres@nts' Qur serv.|ce support of th_e entlre. busmes; of
sures a retailer: retail space growth, increasing opening
hours, different traffic flow and persistent

cost pressures. To achieve this service provider has
For many years IBM has been very successful as g, fy(ill all service level agreements without ex-

service provider. What solution portfolio do you  ¢entions to avoid loss in revenue for the retailer.

offer to the market? S
This is just one of our strengths. Secondly we offer

a modular service. Our service is tailored to the
Thomas HahnAt present we attend with our ser-  aeqds of each individual customer based on their
vice infrastructure about 125.000 infrastructure. We see ourselves as a guarantee for
POSSystems of different manufacturers with cus- e ayailability of the complete technology used in
tomers from different subsectors in Germany. We ihe branches. Only the maximum availability guar-

have about 250 employees at the-site service  gptees the protection of investments of our cus-
for this portfolio to provide 24/7 service within the {gmers.
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Heard on the Street "By expanding our offering to digital media we One of the key bene-
_ strengthen our position in the outdoor advertising fits of Smart Inserts
Wall AG and ECE flatmedia market. Just in time for Christmas sales, we offer the ease of operation

our customers the option of traditional poster cam
Wall AG announced a strate- ) , .
. . . paigns in our ShoppingNet supplemented by digit:
gic marketing cooperation dvertisi directl th int of sale. "
with the ECE flatmedia a vgr ising spage irec y_on e_ point of sale, "sa
| . . Panlel Wall, Chief Executive Officer of Wall AG.
~ | GmbH, a leading provider o

brand communications and Oliver Poppelbaum, CEO ECE flatmedia GmbH a_®Z. TheSmart Inserton-

digital promotion at point of "We are convinced that we have found a competefff 7 ° <= ® e *eeen Phibs 0 egpt s developed to

3 sale. Wall AG is now the expartner who meets the requirements of the market easily upgrade, service

» clusive marketer of approxi-to provide intelligent and effective set of communiand swap professional PCs without the need of hav-
" mately 800 digital flat cation tools. With this partnership, the market for ing to replace the complete display. Upgrades are

£ screens in more than 40 Digital Outof-Home communication is significantlynecessary when you change to another content

shopping malls. strengthened in Germany." management system or when changing to a more

advanced resolution and/or content format. The

for all Digital Oubf-
Home partners in-
volved in installation
and maintenance.

Oliver Poppelbaum (left) and Ingo

Graf have chosen Wall AG for HH . H H
partnership. PhlleS Public Slgnage introduces lifecycle of a media device tends to be shorter com-
SMART INSERT pared to the lifecycle of a display which makes fu-

their poster campaigns in ShoppingNet run by Walimart Inserprovides system integrators and solu- _ _
AG to digital advertising space run by ECE flatmell A 2 Y LIN2Z JARSNAQ 2 LISNI d Aestietically, nSrgat jngerepsyres dhat mdy - & £
dia.The Digital Outf-Home network can be bookegerviceability. Philips-khe public displays have a devices can be connected without adding inches to
at individual local sites, as well as regionally or nasubtle provision in the back cover, especially de- the depth of the display. Additional provisions are
tionally. Through the nationwide Digital Oat- signed to connect media devices or professional Brounted on the back of the d|s.pI(.;1y for efficient ca-
Home network advertisers can address approxi- solutions. Philips in this way recognizes the need Bf¢ management and a holder is installed for an ex-
mately 8 million visitors per weekwhich is unique their partners in the Digital Of-Home industry to'& POWer adapter.
in Germany. simply combine their customized media device orphilips offers in cooperation with a leading PC ven-
professional PC with a public display. dor different professional PC solutions which are
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perfectly designed foBmart InsertThese PC solu- Digital Outof-Home is a highly targeted medium. Arbitron's PPM technologlgased audit methodol-
tions are configured for lovend and midend Digi- DOOH networks have versatile control over whichogy was successfully tested in December 2007 dur-
tal Outof-Home applications up to a higénd con- message will be played where and whether the ing a pilot program at BroadSigan Digital Promo
figuration for heavy Digital Otdf-Home usage. screens are on and displaying the right content. TNetwork, which operates screens in convenience

Arbit dB dsi t to d ability to control and target the content creates a stores across the United States.
roitron an roaasign team up 1o quisticaI challenge for networks' reporting applic

f AOSNDI6E NB2TF tions. The PPM technolodyased proofof-play au- aFace”fting for BOOKINGDOOH.COM

_ ) _dit by Arbitron is the -first such service in Digital Qygo Booking SA has improved the design of its
| Arbitron Inc. announced that it . o . . s
f -of-Home industry. It replaces manual monitoring gfobal campaign booking platform for Digital enft

U i i ) o
: g?jaig?ge: li?;g;ii?;:;ﬁf_lscreens with advanced technology, which simplifi{§gme media. The goal was to underline the motive
2 the task of verifying advertising compliance and  of peing digital, creative and progressive character-

!lver a service to aupht advertisy,,es the verifi-cation more scalable. istics of the DOOH media itself.
ing proofof-play, using the

Portable People Meter (PPM)
technology.

"One of the barriers to largscale
. oarmer 9e E0000QE s oo
media buys in Digital Owf-Home —

uuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuu

The PPM is wearable device
with the size of a pager.

space has been the lack of stan- e one

dardized metrics," said Alton Ad- o
ams, Executive Vice President, Ar-
bitron Inc. "The Portable People
Meter technology will help estab- B

Arbitron will use its PPM technology to conduct a
series of annual audits capturing when encoded

dio and video advertising content is displayed on

networked digital screens in 50 random BroadSign?"t‘)’r_‘tL- Aldams from lish the -first tier of accountability Ny —— @ sawriE
roritron iInc. o ntomboskingdochcon - ©2009 Neo Booking S ~Legais

run locations across the United States. The data will to Digital Outof-Home advertisers,

. . ] . ] . BOOKINGDOOH.COM has an inventory of more than 150.000 screens in 20
be compared with the BroadSign commercial playlaying the foundation for any other measurement irountries that are seen by a weekly 50.000.000 people.

logs. This veri-fication system equips digital-ofst this new medium. The PPM technology is well
home networks with base metrics to substantiate suited to capture procbf-play as the technology  Effectively, the new BOOKINGDOOH.COM improved
return-on-investment to advertisers. captures distinct content and the time of broad- gz3 6 Af AGeés a GKS aySis2

cast.” complete overview of all DOOH networks available



Out-of-home Video
Advertising Bureau

Newsletter OVAB

October 2009

Europe

on the website without entering the booking proc-
ess. Another point of interest was the improvemer ¥
of the communication with media buyers and net- ===

work operators through the integration of social B =1
media like Facebook and Twitter and also the pos "
bility of contact through video messages. s trally at Amsterdam RA

Furthermore, BOOKINGDOOH.COM provides se¥ L J 4 by a team of five fultime
eral additional services around the creation of an staff in close partnership with QYN which provides screens and freestanding,
advertising spot and adaptation of existing advertisagoing software and maintenance services to R4 . dualsided mobile screens

ing materials which are also easily accessible fror& | FGSNI SEGSYaAdS NBaSHNDK FyR I oLgﬁffz%EZA _C_’v\;! Q_ ;\O(%%ﬁ
the homepage. that digital media would add value to their primar))nfor_mat'on’ Wayfl.n_dlng and commermal messaglng
As of today, BOOKINGDOOH.COM has an invenfmgcess of hosting events and exhibitions and Woﬂ%at'ng t(_) a specific event. RAI Live!l can use this

of more than 150.000 screens in 20 countries thathelp them in being the most innovative compact _opportunlt_y_to generate revenu_e from event organ-
are seen by a weekly 50.000.000 people. venue of Europe. In close cooperation with RAI, I1Z€rS, exhlbltors and brands ‘_Js'ng the venue to pro-
.. . QYN designed and developed a unique digital-wag1Ote their products and services.

RAI Amsterdam Launches Dlgltal Slg inding system with Scala at its core to meet its sddhlls and walkways: Across 11 halls, RAI Live! pro-
age Network to Cut Costs and Enhance At Ad& +FyR YSRAL Y yI #dBswiSitsré withRipebpediis Wefifdingta ¢ & |
Communication Aart Nap, Operations Director, QYN. lead them to their destination and to prompt a visit

v,bQa aztdzirzy sla G2 ©3RPEYIRGEtng. copfergnss, Sapiorsrand.

5

Scala announced that its certified partner, QYN, hasnyork that used a variety of output devices (fixeg@ntent can be updated in real time to ensure that

completed a multchannel, 808screen digital Sign- seeens, mobile screens and LED lighting) to delid (€ venue changes in use throughout the day,

age network for Amsterdam RAI, the largest event, e aningful visitor experience from entry to exit, "€¢€SSary changes are reflected on the screen net-

and conference center in the Netherlands. The net- b ARSYGATASR 188 OAs V;\logszalul\ﬁgmgtigagyd Ny Se LEAyiaé (K

work, named RAI Live!, offers visitors a live news > u € anauziv o z € - uace U
' ' : ArARED X ANPB A& A A tomatic tesensyre i atjon Iways «

information and wayfinding system thatalsoen- Tt Z3Y OS8R aONBSy L) I 08 yRUpRatiG updgteseasire IBIFRalPn [ alwaysy 4

- - accurate and up to daté. This helps move visitors
: - < nal team creates content using poesigned tem- _ _ _
ables RAI to lower its operational costs, reduce itd! around the venue quickly and effectively, reducing

. carbon impact and gener-plates for wayfinding, sponsorship and other infor-
ate additional revenues mation. They can also include news feeds, event
from conference and updates, local weather and flight times.

event customers.

Entry and exit points: Am-
sterdam RAI has eight sepa-
/[ |I# rate entrances for different

!, B events. A mix of permanent

| = RAI Live! is controlled cen

8
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the need for staff to replace posters and attend than 900,000 square feet) of exhibition spacefor 4 ¢ KA & NBf I A2y aKALI Aa LIS
physically. public and commercial use. Each year, Amsterdain [ / ¢ &al &a al NIl {02LJJ} X
RAI hosts over 500 events, 120 trade shows and bacome heavily involved in the field of Digital Sign-

screens provide upo-date notifications about up- ters for over two million visitors. age and were !ooklng for a. stable ar?d r.ella.ble part-
ner as a supplier of extension and distribution prod-

coming presentations, workshops and breaks. - Minicom Digital Signage selects DM‘]ucts to the Digital Signage market. The DS Vision

While RAI Live! was originally conceived to replacfechnologies as their Sales Support 3000 winning a DIGI award for best connectivity
high-maintenance, higitost, lowvalue paper product reconfirmed our belief in Minicom Digital
based solutions with a digital solution, RAI Live! hgé,Ep for PRO AV Channel {A3yl 38504 I ROFIYOSR (SOKyY
quickly developed into a platform capable of deliv- Minicom Digital Signage tionship to be a good basis for future growth for us

o
ering much more value to the business, including B\MNUU%IM has selected DMJ Tech- 6 A 1 K 2 dzNJ 5A3IAGEE { A3yl 35
increased operational functionality, compliance

digital signage nologies LLC, as its sale » A A «
benefits, revenue generation and the reduction of ¢ uhes representative in 23 5b 9/ Qa DNB S )f +tAaA?2 )f

GKS FHOAtAGEQA YR AYRIMIRHR Fro RPRNELAsEHND 2 Yiorhfafidnsociety

print. R o L _ L ) T L A
) R L. ... .~ a?2S KIS 0SSy laaz2O0Alach x4« & gshiddrdePVisibPdBdm-LIS 2
aw! Lz tA1S Y2ase bdsﬁeﬁwsdzsl\g DI\I/'IJ%oBoveY géfyé‘a& and have decided to N Ec pjgntiige[)isp;‘; SS_Ia)utions
an ideal candidate for digital media by virtue of itsR 88118y 2dzNJ NBfF GA2YVAKA EI\)@;\% br%&jir?g F@)geﬁwé'r @S
need to provide ugto-date information and mes- 1,5 Managing Partner North America for Minicomg long ser ironmental commitments into a

&b 3AY3 AAOLtes SFFSOUAPELIEL ¢ YR\ B h5b2dc PEETEL A fochigoll 0 AAKSR NI
vyorked CIOSPIV with QYN to provide a solution that q i sales, integration, client service and reten- L , ,
Syl ot Sa -sweéehetorkjtowork seam- ion and will be a tremendous resource for us and=°MPiNing its leading edge technology and passion
lessly and efficiently and in some respects automafic. - ,stomers. Their understanding of the PRO AQ" innovation, NEC is minimizing lrtgcle‘ environ-

O_I' ttez sKAOK o5 it | Nﬁlanﬁeqj@&éelf‘%nt ér?&'@o%tm%ﬁg/&s afv% t/%mal tnaadtjatnie sa_me time as contlnumg.to
Elizaga, VP EMEA, Scala. high. This selection fits into our loigrm commit- meet the most demanding customer expectations.

Amsterdam RAI features 11 interconnected halls,2&nt to the PRO AV market, which is strategic pla-LI;:hee firm is planning the unveiling of new and more

conference rooms and 87,000 square meters (mofe2 NJ dza G2 LJX | & o¢ g?iﬁg?gda?/ products and solutions before the end

Conference areas and meeting rooms: These

9
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According to a study by market research institute power consumption at a single touch of a button. &ansport. The use of environmentally hazardous
Gartner, commercial IT is responsible for 2 per ce@arbon Savings Meter calculates and totals the substances such as heavy metals and carcinogens is
2F (KS ¢ 2 NI RRQarourdthe safier A guankitof G@O2 saved by operating the desktop disereasingly banned in the manufacture of products.
volume as global air travel. The German Energy play, large format display or projector in Eco Modélore bio-plastics, along with recycled metal and
Agency (DENA) has calculated that, in German CO2 is the simplest measure of environmental implastic, are being used. By reducing packaging sizes
households, 11 per cent of electricity consumptiompact. In the supplied manual, NEC provides infornaad weights through the removal of the stand feet

is caused by equipment left in standby mode. In tion about the quantity of emitted CO2 of the par- (it becomes an option) on public displays or creating
Europe, around 25 per cent of electronic waste isticular product in production and operation. At thenarrower display designs, packaging materials can
currently recycled, which will increase as legal reggame time, for desktop monitors, compliance withbe saved and transport efficiency improved. The
lations are increasingly implemented. In view of tht@e latest environmental standards such as TCO $@reasing use of completely recyclable packaging
large quantities of generated waste material, maninergy Star 5.0 or EPEAT is documented. materials will also relieve the burden on the envi-

facturers have a responsibility to make recycling as GLYF2NNFGAZY 0 §°6rRe§'7t2 238 A& by

easy as possible. NEC Display Solutions has long Ax x & F £ i Ch Na A A on 2 .
yasp bay =¢ 1as ons SaaSyidrlt LI NI jR/fistcemBuindannbiéntés strategic

ognized its corporate responsibilities and is basin says Bernd Eberhardt, Managin

its Green Vision campaign on the two pillars of Director Europe at NEC Disp,aygpartnerships

Green Productivity and Green Sustainability. {2t dziA2yad® &l a | Y ydFt /thr‘i'ﬁf\égﬁigfs of market

More and more NEC prod- we take our responsibility to- analysis invidis consulting de-
| ucts will come equipped wards the environment very seri- i i i
\ . quipp Bernd Eberhardt, CEO NE% ~ « 2 & 5 A 4 x & 4 A Cld?dvto CQmpLement its busi-
with ecofeatures as stan- sy solutions Europe, 2 928 £ € @ SQUBS asSu 2dzNBhR St r%%fbortfblf% Br Digital Sign-
dard. These include an Am- goal of taking a leading role on age. Based on the know how
bient Light Sensor, which the road to an information society in which the gathered during three years of
NEC has incorporated its Green ~ ITIEASUrES ambient light levaeeds of E)eopJe combine with those of their envi- intensive market observation
Vision ito products and communcig|s and automatically ad- NE Yy Y'Sy U ®e invidis consulting increases its efforts to provide

ation.

. oot £ “I\’/IStZ the soreen b“ghmess-D NBSY {dAalGFAYyloAfAGSE Aevensnore ierefit@atsoystomerssy i G2 NB

n easy to adopt Eco Mode gives the user the op= . .~ . . . .

tion of Zperating the eqmpmegnt with reduced pSpons.lble innovation and production and '_n volveSHence the Munich based consulting company
materials management as well as packaging and signed a contract with Stuttgart based macom
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